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Overview

First things first: The editorial calendar 

(also known as a content calendar)

• Step 1: Line up topics

• Step 2: Plan your calendar 

• Step 3: Produce your content

• Step 4: Post your content & track results 



What is an editorial calendar? 

We’ll define the editorial calendar as a work plan for all 

communication pieces to be produced in a fixed time 

period.

Why, when & with 

whom do I share my 

knowledge (i.e. 

content)?



Why an editorial calendar? 

• Improve understanding of work load and marketing 

resources required. Provide a reality check!

• Re-use, re-purpose and recycle content to save time 

and money.

• Ensure accountability.

• Improve ability to track results.



Step 1: Line up your topics

Brainstorm! 

• Don’t worry yet about how to produce the content. 

• What has been produced already – can it be updated, 

re-used, improved with keywords? 

• Research? 

• Case studies? 

• Client testimonials?

• Photos, stats, quotes?



Step 2: Re-use and Recycle

• You have your topics list.

• You have completed a keyword search to ensure your 
articles may be found online.

• Now it’s time to fill in the editorial calendar to ensure 
content will be distributed across all your platforms 
efficiently and effectively to build business. 



Content to build brand & 

business

content



Example: Re-use and Recycle

Produce 1 new blog post (= 1 piece of content)

• Blog post updates website & improves Google search. 

• Link to blog on Twitter drives traffic to website; gets re-

tweeted by you and others (re-use). 

• Link to blog with ‘teaser’ feeds all your other social 

media platforms (recycle).

• Content posted on LinkedIn Pulse; distributed to your 

network, groups, etc. (re-purpose)

• Content is start of article for newsletter (re-purpose) 

• Etc, etc.



Step 3: Produce your content

• Written material can be edited to fit different platforms.

• Photos can be used effectively when accompanied by a 

strong caption.

• Infographics, testimonials, quotes, and quick facts all 

make great content.

• All content needs to contain keywords to improve your 

results.



Step 4: Distribute content & 

track your results

• Google analytics 

• Share of conversation

• Client/customer feedback

• Leads

• New business

• Adjust your content and calendar as needed



Support your content…

• Now you are ready to think about supporting your 

content with a paid-search (PPC) AdWords campaign

• Also set up a Google AdWords campaign to protect 

your organization online against competitors at very 

low cost.
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